
DOWNTOWN LITTLETON
Audience Analysis & Psychographic Information

Introduction
The Littleton DDA has pulled data that profiles the multiple audiences surrounding the
community, including their demographic data, wants, needs, behaviors and likes and
dislikes. As a business owner, utilizing this data can be helpful in attracting engaged
audiences that will spend time and money in downtown Littleton.

Psychographics: the study and classification of people according to their interests,
attitudes, aspirations, opinions and other psychological criteria.

How to use psychographics: if we know how and why people make decisions, we
know how to prioritize content, activities, and opportunities for them. Additionally, we can
ensure that the activities, messages and experiences we offer people align with their beliefs,
values and interests, meaning our resources are spent more wisely and our investments are
more impactful.

1 Mile Audience
Consummate Consumers – 25.32% | Family Fun-tastic – 20.23% | Influenced by
Influencers – 15.54%

2 Mile Audience
Influenced by Influencers – 20.37% | Settled in Suburbia – 14.80% | Suburban
Sophisticates – 10.13%

5 Mile Audience
Philanthropic Sophisticates – 20.34% | Influenced by Influencers – 13.30% | Settled in
Suburbia – 12.49%



Conclusions
● Over 60% of the population within one (1) mile of Downtown Littleton is highly

educated, technology savvy and connected, and have very active social lives
● 35% of the population within 2 (two) miles of Downtown Littleton are between 20-45

years old, educated and employed, and have active social lives and attend events
● Over 32% of the population with five (5) miles of Downtown Littleton are

homeowners, live comfortably in the upper-middle class, and have disposable
income

*please see Littleton audience demographic personas on the following pages








